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	Code
	Title of Paper
	Max. Marks
	Theory
	Viva*
	Internal Assessment**

	BJMC-501
	Soft Skills
	100
	60
	20
	20

	BJMC-502
	Media & Social Psychology
	100
	60
	20
	20

	BJMC-503
	Advertising
	100
	60
	20
	20

	BJMC-504
	Public Relations
	100
	60
	20
	20

	Semester-VI



	BJMC-601
	Communication and Culture          
	100
	60
	20
	20

	BJMC-602
	Development Communication
	100
	60
	20
	20

	BJMC-603
	Media Audiences
	100
	60
	20
	20

	BJMC-604
	Media Research
	100
	60
	20
	20


*
Viva will be taken by the experts from the Department of Journalism and Mass Communication, Punjabi University, Patiala.

BJMC-III Semester-V
BJMC-501 : Soft Skills
Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        Internal Assessment : 20 Marks

Time Allowed : 3 hrs.



       Viva : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A
-
Soft Skills : Meaning and Importance

-
Basic Interpersonal Communication Skills

-
Verbal Communication, Non-verbal Communication, Listening Skills

-
Creative Thinking

-
Techniques in Handling People

-
Winning over the People

Section-B

-
Man in a group

-
Man in Society

-
Man in an organisation

-
Positive Attitude

-
Decision Making

-
Time Management

-
Team Management

-
Leadership Skills

-
Communication and Development of Personality.

SUGGESTED READINGS
1.  Dale Carnegie, How to Win Friends and Influence People, Simon & Chuster (2009).
2.  Dharminder Singh Ubha, Personality Development and Soft Skills.
3.  Suzette Haden Elgin, How to Disagree Without being Disagreeable, Jossey-Bass (1997).
4.  Jit Da Mantar. (2015)
5.  Barun. K. Mitra. Personality Development and Soft Skills. Oxford University Press.

6.  Perception and Motivation by S. J. Edwin (2008) Sarup Book Publishers.

7.  Elements of Social Psychology by William Flexner (2004). Sarup Book Publishers.

8.  wkBt ftneshstL ntXkoktK IK f;XKs by ;'sh Pt/Ado uzdo (2012). Kanishka's Publishers.
BJMC-502 : Media and social Psychology
Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        Internal Assessment : 20 Marks

Time Allowed : 3 hrs.



      Viva : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A

-
Defining Psychology and Social Psychology
-
Beliefs, Attitudes and Human Behavior
-
Power of Persuasion
-
Social Cognition and Self Perception

-
Cognitive Dissonance 

-
Social Influences

-
Multicultural Perspectives

Section-B

-
Role of Media in shaping Attitudes

-
Aggressions and Media Influences

-
Media and Obscenity

-
Media and Violence

-
Advertising and Ethical Concerns
-
Impact of Computer Games and Animated Films [Indian (Historial)] on Children
SUGGESTED READINGS
1.
Feldman R.S, Social Psychology, Prentice Hall Collage. Div (2000)
2.
Michael A. Hogg and J. Cooper, Hand Book of Social Psychology, Sage Publication (2003). 
3.
David Myers, Social Psychology, McGraw Hill Education (2012).
4.
B.H Raven & J.F Rubin, Social Psychology:People in Groups,John Willey & Sons Inc (1976)
5.
H.C. Triandias, Culture and Social Behaviour, McGraw Hill (1994). 
6.
Elements of Social Psychology by William Flexner. Sarup Book Publishers (2004)

7.
Media Society by David Gateau and William Haynes Pine Forge Press (2003)

8.
ftfrnkgB gZsoekfoskL f;XKs IK seBhe by Inderjeet Singh and Madhulika Sharma.              Kanishka Publishers (2008)
9.
ftfrnkgBK dk wk:kikb ns/ T[gG'rsk by Manu Aggarwal Kanishka Publishers (2013)
BJMC-503 : Advertising
Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        

      Viva : 20 Marks

Time Allowed : 3 hrs.
                                                                              Internal Assessment : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.
Section-A

-
Advertising : Definition, Objectives and Functions

-
Brief history of Advertising in India
-
Types of Advertising
-
Target Audience

-
Advertising and Marketing

-
Advertising and Society

-
Advertising Appeals
Section-B

-
Media Planning for Advertising
-
Print Media and Advertising

-
Role of Radio and Television Advertising

-
Internet as Medium of Advertising

-
Outdoor and Transit Media
-
Brand Building and Role of Advertising

-
Communication objectives: Category need, Brand Awareness, Brand attitude, Brand 

purchase Intention purchase facilitation.
SUGGESTED READINGS
1.
Jaishri Jethwaney & Shruti Jain, Advertising Management, Oxford University Press (2006).
2.
John R. Rossiter & Larry Percy, Advertising Communication and Promotion Management,


McGraw Hill (1997). 
3.
Chunawala and Sethia, K.C., Foundation of Advertising, Himalaya Publishing House


(1997).
4.
      Wilmshurst, John, The fundamentals of Advertising, Routledge (2010)
5.
      Philip Kotler. Marketing Management Northwestern University. (2012)
BJMC-504: PUBLIC RELATIONS
Max. Marks : 100

    

   Theory : 80 Marks

Pass Marks 35%

         

       Viva : 20 Marks

Time Allowed : 3 hrs.
                                                                              Internal Assessment : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-a
-
Public Relations : Definition, Objectives & Functions
-
Advertising Vs Public Relations.

-
Publics in Public Relations

-
Public Relations and Power of Spoken Word

-`
Qualities of  a Good PR  Practitioner

-
Major PR Activities : Media Relations, News Releases, Video Releases, Press Conferences, 
Press Briefing, Events Management

-
Print Publicity Material: News Letters, Booklets, Posters, Brochures, House Journals
-
Public Relations, Publicity and Propaganda.

-
Tools of PR.

Section-B

-
Need for PR in Government
-
Need for PR in Private and Corporate Sectors

-
Role of Mass Media and Public Relations

-
Impact of Information Technology in PR Information, Missinformation and Disinformation.
-
Role of Folk Media in PR

-
PR   and Need for Ethics 

SUGGESTED READINGS
1.  
Fraser P. Seitel, The Practice of Public Relations, Pearson Education (2013).
2

Morris Janowitz, Reader in Public Opinion & Mass Communication, Free Press (1981).
3.

Baldeo Sahai, Public Relations– A Scientific Approach, Standing conference of Public Enterprises (1987)
4.     San Sampark Kala by H.S. Dilgir.

5.     Public Relations Management in Media and Journalism by Jagdish Vachani by Kanishka         Publishers (2007) Mansi Singh

6.     Basics of Public Relations by K.P. (2012)

7.     Public Relation by Seema Sharma Anmol Text Books (2015)

8.     Media and Journalism Ethics by S.P. Phakdo by Madan Book House (2014)

9.     Public Relations and Communication by Deepak Nayyar by Madan Book House. (2006)
BJMC-III Semester-VI
BJMC-601 : communication and culture

Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        Internal Assessment : 20 Marks

Time Allowed : 3 hrs.
                                                                                                      Viva : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A
-
Culture: Society and Culture Concept, Nature and Scope

-
Culture and Communication

-
Cultural development
-
Culture in modern times

-
Cultural change
-
Cultural Imperialism: Language and Religion. 

Section-B
-
Popular Culture
-
Mass Culture
-
Role of Media in bringing Cultural Change
-
Cultural programmes on Radio and Television

-
Cultural contents in newspapers and magazines

-
Basic characteristics of Indian Culture
-
Silent Features of Punjabi Culture
SUGGESTED READINGS
1.

Herman, & Robert W. McChesney, Global Media: The New Missionaries of Global Capitalism, A & C Black (2001).
2.

Thomas L. McPhail, Global Communication: Theories, stakeholders and trends, Wiley-Blackwell (2010).

3.
Transnational Media and Third World Development, Greenwood Press (1988).
4.
International Communication & Globalization, Sage Publication (1997).
5.
Herbert I. Schiller, Beyond National Sovereignty: International Prager (1993).
6.
Terhi Rantanen, The Media and Globalization, Sage Publication (2005).
7.
Daya Kishan Thussu, International Communication: An introduction, Sage Publication (2012).
8.     Media, Culture and Communication by Dilip Singh Madan Book House (2013)

9.     whvhnk ;kfjs ns/ ;z;feqsh by Om Gupta Kanishka's Publishers (2007)
10.   Dimensions of Human Culture in Central India by A.A. Abbasi. Sarup Book Publishers.         (2001)
11.    Social Transformation in Modern India by A.Kumar Sarup Book Publishers (2001)

BJMC-602 DEVELOPMENT COMMUNICATION

Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        Internal Assessment : 20 Marks

Time Allowed : 3 hrs.
                                                                                                      Viva : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A
-
Development: Meaning, Definitions, and Goals

-
Development Communication: Definitions and Objectives 
-
Sustainable Development

-
Development Communication Vs Development Journalism 
-
Need for Development Communication in India

-
Role of Mass Media in National Development

 Section-B
-
Major Development Communication Sectors (with Special Reference to Punjab): Rural Development, agriculture Development, Health Communication, Education, Environment and Urban Development.
-
Role of Radio in Development

-
Role of Television in Development

-
Role of Print Media in Development

-
New Media Technology and Development

SUGGESTED READINGS
I.

Bernard Berelson, National Programmes in Family Planning: Communication 

Development Administration, Basic Books (1969).
2. 

Alam Chalkels, A Manual of Development Journalism, Vikas Publication (1970).
3. 
Uma Narula. Development as Communication :- A Perspective of India/ Illinois  University Press. (1986)
4. 

Harjinder Walia & Batra, Sanchar. Madan Publication (2001).
5.
K. Sadanandan, Perspectives on Development Communication, Sage Publication (1993).
6.
V.S. Gupta, Communication and Development:The Challenge of the twenty first century, Concept  Publishing Crop.(2000). 

7.      Uma Narula. Development Communication: Theory and Practice: Haranand Publications.          (2007)
8.      Grassroots Development Communication by B. P. H. Chandra Guru Sarup Book Publishers          (2014)

9.      Media and Women's Development by S. Chakravarthy. Sarup Book Publishers (2014)

10.    Traditional Media and Development Communication by K. Madhusudan Kanishka Publishers.          (2006)

11.    Development Journalism: What Meet? An Agenda for the press by P.U.R. Murthy. Kanishka          Publishers (2013)

BJMC-603 : Media Audiences
Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        

       Viva : 20 Marks

Time Allowed : 3 hrs.
                                                                              Internal Assessment : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A

-
Media : Definition and Significance
-
Types of Media-Print, Electronic and New Media (Characteristics only)

-
Media Audiences- Definition and Characteristics

-
Comparison of different media audiences
-
Specialized Audiences
Section-b
-
Audience Research-Need and Significance
-
Demographics and Psychographics 

-
Audience Research Units of AIR and DD

-
Private Firms Conducting Audience Research

-
Readership Surveys 
-
Rating Research

SUGGESTED READINGS
1.
Kewal J. Kumar, Mass Communication in India, Jaico Publishing House (2013).
2.
S.K. Aggarwal, Media Credibility, Mittal Publication (1989).
3.
C.S. Ragudu, Communication and Media Management in India, Himalaya Publishing 

House (2011)
4.
Denis McQuail, Audience Analysis, Sage Publication (1997).
5.
John Vivian, Media of Mass Communication, Pearson (2012).
6.
Research Methodology. by Kothari New Age International . (2013)
BJMC-604 : Media research
Max. Marks : 100

    

   Theory : 60 Marks

Pass Marks 35%

        

       Viva : 20 Marks

Time Allowed : 3 hrs.
                                                                              Internal Assessment : 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each. Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all. Each question carries 2 marks.
INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

Section-A
-
Research: Definition, need and importance
-
Communication Research: Definition, Areas and significance
-
Media Research: definition, need and importance

-
Stages in the development of media research
-
Problems related to the field of media research
-
Qualities of a good researcher
Section-b
-
Research methods-Difference between qualitative and quantitative methods
-
Census-definition, methodology and significance

-
Survey-definition, types, uses, preparation of questionnaire
-
Content Analysis- definition, methodology and uses
-
Milestones in Mars Communication Research by Melvin Defleur
SUGGESTED READINGS
1.    R. Kothari, Research Methodology, Research Design by John herswell New Age International (2013).
2.
Wimmer and Dominick, Mass Media Research, Cengage Learning (2010).
3.
Wilkinson and Bhandarkar, Methodology and Techniques of Research (1980).
4.
John C. Reinard, Introduction to Mass Communication Research, Sage Publications (2006).
5.
Denis Maquail. Mars Communication Theory. Sage Publication. (2012)
1

